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Abstract 

 
Adolescences' excessive online self-disclosure is now a social phenomenon arising in social media use. The 

adolescences also tend to share their privacy. This study aims to determine whether extraversion personality, 

perceived privacy risks, the convenience of maintaining relationships, and online self-presentation influence self-

disclosure in adolescents. This study involved 619 adolescents (185 male and 434 female) aged 13-22 years (M = 

19.39, SD = 1.83). The participants are active social media users collected from several areas in Indonesia. 

Multiple regression analysis is used to test the hypothesis. The results show that several variables simultaneously 
affect online self-disclosure in adolescents (R2 = .422; F (4, 614) = 111.944, p < .01). However, in details, online 

self-presentation does not have a significant effect on online self-disclosure among adolescents. This result shows 

that personality factors and adolescent perceptions of the low privacy risk on social media, as well as the goal of 

maintaining social relations with other members of social media, encourage them to be more online disclose on 

social media. 
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Abstrak 
 

Keterbukaan diri daring yang dianggap berlebihan dalam membagi hal-hal yang sifatnya privat merupakan 

fenomena sosial yang kian lazim dijumpai dan dilakukan oleh remaja saat menggunakan media sosial. Tujuan 

penelitian ini adalah mengetahui secara empiris apakah kepribadian ekstraversi, persepsi risiko privasi, 

kenyamanan mempertahankan hubungan, dan presentasi diri daring memengaruhi keterbukaan diri pada remaja. 

Penelitian ini melibatkan 619 remaja (pria sebanyak 185 orang dan perempuan sebanyak 434 orang) dengan usia 

13-22 tahun (M = 19,39, SD = 1,83) pengguna media sosial aktif yang didapat dari beberapa kota di Indonesia. 
Analisis regresi ganda digunakan untuk menguji hipotesis dalam penelitian ini. Hasil penelitian memperlihatkan 

bahwa seluruh variabel secara bersama-sama memengaruhi keterbukaan diri daring pada remaja (R2 = 0.422; F(4, 

614) = 111.944, p < .01). Hanya saja, jika dilihat secara satu persatu, presentasi diri daring tidak memiliki 

pengaruh yang signifikan terhadap keterbukaan diri daring pada remaja. Hal ini menunjukkan bahwa faktor 

kepribadian, dan persepsi remaja yang memersepsikan media sosial tidak terlalu berisiko secara privasi, serta 

tujuan mempertahankan relasi sosial dengan sesama anggota media sosial mendorong mereka untuk semakin 

terbuka secara daring di media sosial. 

 

Kata kunci: online self-disclosure; adolescents; social media 

 

 

INTRODUCTION 

 

The internet users in Indonesia is overgrowing 

every year. Based on a survey conducted by 

the Indonesian Internet Providers Association 

(APJII) in 2018, internet utilization in 

Indonesia increased by 10.11%, from 54.69% 

in 2017 to 64.8% in 2018, of the total  

 

 

population of Indonesia. In adolescents aged 

15 to 19 years, APJII reports that only 9% of 

adolescents use no internet, while 91% are 

active internet users. These data indicate that 

adolescents dominate active internet use in 

Indonesia. They consume the internet for 



220  Rahardjo et al 

Jurnal Psikologi, 2020 (September), Vol. 19(3), 219-232 

communication purposes and access to social 

media (APJII, 2019). 

 

Individuals consume social media, for various 

purposes, from personal to professional. 

People search for identity, mental health, 

physical health, family, social relations with 

other people, also political issues (Veletsianos 

& Stewart, 2016). Separately from being used 

for socialization and communication, social 

media is also used to promote business 

products (Stern & Stalb, 2015). The behaviour 

of sharing information on open source social 

media inquiries users to register their identity 

and write daily activities so that the followers 

discover more about the users. This term is 

known as self-disclosure. Online self-

disclosure is an interesting cyberpsychology 

phenomenon to research, especially 

concerning individual behaviour in displaying 

certain behaviours on social media. 

 

Online self-disclosure is considered beneficial 

in building more intimate friendships in the 

virtual world, and it delivers positive and 

exciting effects for the users (Utz, 2015). 

There are concerns regarding privacy and 

identity misuse, and possibly the user turns 

out to be the target for sexual abuse in a virtual 

world (Jordan-Conde, Mennecke, & 

Townsend, 2014; Krasnova, Spiekermann, 

Koroleva, & Hildebrand, 2010). However, 

online self-disclosure provide access for the 

users to get social support from followers in 

cyberspace and gain online social well-being 

to improve the quality of life (Ekasari, 2013; 

Huang, 2016; Valkenburg & Peter, 2009). 

 

The social media provide several features for 

updating status, encouraging individuals to 

unlock and share personal information 

(Hollenbaugh & Ferris, 2014; Walsh, Forest, 

& Orehek, 2020). Ease of using social media 

platforms support individuals to receive 

several essential information through 

literature, uploaded images, social media 

content, and links to social media pages 

(Hollenbaugh & Ferris, 2014). The existence 

of Facebook accommodates individual needs 

in expressing emotions and sharing much 

confidential personal information 

(Hollenbaugh & Ferris, 2014; Waldman, 

2016). 

 

The adolescents are recognized as a net 

generation because of their familiarity with 

technology, especially communication 

technology (Jordan-Conde, Mennecke, & 

Townsend, 2014). Compared to adults, 

adolescents spend more time developing 

social interactions in cyberspace (Valkenburg 

& Peter, 2009), primarily through social 

media. The first generation of social media 

like Friendster has long been considered 

influencing the adolescents' psychological 

conditions and attributes (Adi & Yudiati, 

2009; Ghafoor & Niazi, 2016). It is then 

followed by other social media such as 

MySpace, Facebook, Twitter, and Instagram. 

 

Several factors are considered can influence 

the behaviour of online self-disclosure, and 

one of them is personality. Seidman (2013) 

states that personality affects motivation and 

usage of social media. A personality trait 

influencing self-disclosure online is 

extraversion. The extraversion personality 

reflects many positive effects from the 

individual, such as positive emotions, energy, 

and interpersonal warmth (Costa & McCrae, 

1992). Extroverted individuals tend to build 

closer and intimate social networks by often 

sharing personal information on social media 

(Hollenbaugh & Ferris, 2014). Apart from 

positive, there are also adverse effects by 

sharing private information on social media 

(Seidman, 2013). Nonetheless, Pentina and 

Zhang (2016) emphasize that people with 

strong extraversion personalities tend to open 

up more and share something positive through 

their social media, just like their fundamental 

nature. 

 

Perceptions about privacy can influence 

online self-disclosure. Individuals with high 

privacy values in building cyber world 

relationships will maintain their online self-

disclosure (Chen, 2013). Several studies 

suggest that individuals with high online self-

disclosure tend to have a more positive 
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perception about the possibility of having less 

privacy (Utz, 2015; Yu, Li, He, Wang, & Jiao,  

2020). The result above supports previous 

studies suggesting that loss of privacy is a 

consequence of sharing the personal 

information in social media or self-disclosure 

(Gruzd & Hernandez-Garcia, 2018; Moll, 

Pieschl, & Bromme, 2014). The study of Ji, 

Wang, Zhang, and Zhu (2014) states that 

although many adolescents are concerned 

about privacy issues on social media, many 

still perceive that privacy is not a potential 

threat to the internet user. The statement 

above is in line with the findings of a 

longitudinal study from Tsay-Vogel, 

Shanahan, and Signorielli (2016) suggesting 

that there is a tendency for the negative 

influence of privacy concerns to decrease 

online self-disclosure over time. 

 

Another subject that influences online 

openness is the convenience of maintaining a 

relationship. The initial part of research from 

Krasnova, Spiekermann, Koroleva, and 

Hildebrand, (2010) using focus group 

discussions reveals the fact that the comfort of 

maintaining relationships is the most critical 

factor for individuals in sustaining their social 

relationships on the internet. For that reason, 

individuals tend to develop self-disclosure 

behaviour through sharing and uploading 

private information. According to Wang, Yan, 

Lin, and Cui (2017), maintaining warm social 

relations between individuals and their friends 

on the internet is part of the social rewards for 

individuals, especially when they self-

disclose on social media. 

 

Self-presentation is considered can affect 

online self-disclosure behaviour. Krasnova et 

al. (2010) explain that the values of online 

self-presentation encourage individuals to 

open themselves in online media. Presenting 

self on social media is individuals' positive 

goals and values. These values include the 

desire to be friendly and honestly perceived by 

others on social media (Krasnova et al., 2010; 

Wang et al., 2017). The values of online self-

presentation influence how individuals 

present themselves in opening friendship and  

romantic relationships on social media 

(Krasnova et al., 2010; Ward, 2016). 

 

From the explanation above, it can be 

concluded that adolescents use social media to 

complete their personal needs. Social media 

usage is beneficial and provides satisfaction 

for the users. The dynamic self-regulatory 

processing model is a frame theory for this 

research and explains the reason for individual 

self-disclosure. Reasons for self-disclosure 

are completing communication needs, self-

expression, and social relation (Morf & 

Rhodewalt, 2001). The theory also describes 

the excuse of losing self-regulation on 

narcissistic personality type in using social 

media (Morf & Rhodewalt, 2001). According 

to the theory, the regulatory strategy, such as 

the role of certain personality factors and 

perception of risk behaviour, and the purpose 

of the behaviour influence self-disclosure 

behaviour (Morf & Rhodewalt, 2001; Hawk, 

van den Eijnden, van Lissa, & Ter Bogt, 

2019). This study considers the extraversion 

as a personality trait, encouraging an 

individual to disclose themselves on social 

media, and this can influence the individuals' 

perception about the risk. Personality is an 

essential factor in strengthening the urge to 

completing satisfaction. The greater the 

individual motivation is, the more 

insignificant is the risk perceived (Hawk, Ter 

Bogt, van den Eijnden, & Nelemans, 2015; 

Heravi, Mubarak, & Choo, 2018). 

 

Some of the previously published research on 

online self-disclosure in Indonesia has 

focused on typical internal variables such as 

self-esteem (Adnan & Hidayati, 2018; 

Prawesti & Dewi, 2016), extrovert and 

introvert personality, and neuroticism (Adnan 

& Hidayati, 2018; Fauzia, Maslihah, & Ihsan, 

2019), external variables such as close 

friendship and online interpersonal trust 

(Buntaran & Helmi, 2015; Pohan & 

Dalimunthe, 2017), and the usage of social 

media (Mailoor, Senduk, & Londa, 2017). 

Meanwhile, some online self-disclosure 

research was conducted qualitatively 

(Ningsih, 2015; Suyadi, 2017). Research on 
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this theme still requires evidence of other 

complex variables, especially from research 

with quantitative methods. Online self-

openness is based on individual perceptions of 

external variables originating from human-

computer relations, such as privacy issues and 

online self-presentation. Research about 

online self-disclosure are infrequently 

connected to the need for maintaining social 

relationships.  For that reason, this study aims 

to examine the relationships between online 

self-disclosure behavior and personality 

extraversion, perceived privacy risk, the 

comfort of maintaining a relationship, and 

online self-representation among adolescents 

as internet users. 

 

METHOD 

 

This study's inclusion criteria are adolescents 

aged 13 to 22 years (M = 19.39, SD = 1.83), 

junior and senior high school scholars, 

university students, and active social media 

users. The number of participants in this 

research was 619 from several cities. The data 

are collected using an online questionnaire 

from Google form. Table 1 shows the 

demographic data. 

  

Table 1. 

Demographic Data Statistic 
Category n (%) Category n (%) 

Gender  Most used social media  

Male 185 (29.88%) Facebook 67 (10.82%) 

Female 434 (70.11%) Instagram 282 (45.55%) 

Residence  Line 145 (23.42%) 

Jakarta 184 (29.72%) Twitter 21 (3.39%) 

Bekasi 134 (21.64%) WhatsApp 95 (15.34%) 

Depok 98 (15.83%) Path 3 (0.48%) 

Tangerang 90 (14.53%) YouTube 3 (0.48%) 

Bogor 51 (8.23%) Others 3 (0.48%) 

Yogyakarta 26 (4.20%) Duration of use/ day  

Purwokerto 12 (1.93%) 0-1 hours 25 (4.03%) 
Cikarang 3 (0.48%) 1-2 hours 66 (10.66%) 

Others 21 (3.39%) 2-3 hours 122 (19.70%) 

Occupation  3-5 hours 208 (33.60%) 

Junior High School 6 (0.96%) 5-7 hours 109 (17.60%) 

Senior High School 90 (14.53%)  Above 7 hours 89 (14.37%) 

Students 523 (84.49%)   

Instrument 

 

Online self-disclosure online is an individuals' 

behavior in sharing personal information on the 

internet. This study uses a scale from Krasnova 

et al. (2010) to measure online self-disclosure 

behavior. The scale consists of 4 items with an 

answer range of 1-7, ranging from absolutely 

inappropriate to absolutely appropriate. One 

example of an item is "I post a complete profile 

of myself on social media." This scale has a 

reliability of .817. 

 

Extraversion personality is an individual's 

personality trait that reflects an individual's 

pleasure in performing social interactions 

because the individual has warm characteristics,  

full of positive emotions such as joy and energy,  

and minimal negative emotions such as sadness 

(McCabe & Fleeson, 2012; McCrae & Costa, 

2003; Querengasser. & Schindler, 2014). This 

study uses a scale from Ramdhani (2012) to 

measure the extraversion personality. The scale 

consists of 5 items with a Likert scale response 

range of 1-7, ranging from absolutely 

inappropriate to absolutely appropriate. One 

example of an item is "I am a person who ... does 

not run out of topics to talk about". All items on 

this scale have good discriminatory power with 

reliability of .818. 

 

Perception of privacy risk is the belief that there 

are possibilities that potential negative 

consequences can occur related to self-disclosure  
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behavior on social media (Krasnova et al., 2010). 

This study uses a scale from Malhotra, Kim, and  

 

Agarwal (2004) to measure privacy risk 

perception. The scale consists of 4 items with a 

response answer range of 1-7 ranging from 

absolutely inappropriate to absolutely unsuitable.  

One example of an item is, "I was worried that 

something unpleasant could happen related to 

what I was doing on social media." One item is 

insufficient to meet the item discrimination 

standard, and it remains three items with 

reliability of .627. 

 

The convenience of maintaining relationships is 

the values sensed by social media users. They 

consider that social media openness makes it 

easier and more efficient to keep themselves in 

good contact with their social media followers 

(Krasnova et al., 2010). This study uses a scale 

from Krasnova et al. (2010) to measure the 

comfort of maintaining a relationship. This scale 

consists of three items with an answer range of 

1-7, ranging from absolutely inappropriate to 

absolutely appropriate. One example of an item 

is "Social media is a place where I feel 

comfortable sharing information with many 

people regarding the activities I do." All items on 

this scale have an excellent discriminatory power 

score with a reliability of .728. 

 

Online self-presentation is the values sensed by 

users when they could improve their self-concept 

related to their relationships with members on 

social media (Krasnova et al., 2010). This study 

uses a scale to measure online self-representation 

from Walther, Slovacek, and Tidwell (2001) 

consisting of 3 items, with a response range of 1-

7 ranging from absolutely inappropriate to 

absolutely appropriate. One example of an item  

is "I try to present myself properly on social 

media." All items on this scale have an excellent 

discriminatory score with reliability of 0.786  

 

This study involves voluntary participants.   

Participants could participate in this study only if 

they are will and ready to be involved.  The 

collected research data are confidential. 

Therefore, the research ethics is completed. 

 

Data analysis 

 

The data analysis technique used in this study is 

multiple regression. Before the regression 

analysis, the correlation between variables was 

analyzed. This study implements a comparative 

test between the variables, which involves 

gender differentiation to enrich this study's 

findings, using t-test analysis. 

 

RESULTS AND DISCUSSION 

 

The results of this study show that online self-

disclosure correlates with all variables, except 

the number of social media owned by the 

participants. A negative correlation emerges 

when online disclosure is associated with the 

perception of privacy risk. The results mean that 

the greater the participants perceive the 

possibilities of privacy leaks in social media, the 

more closed they will be. However, the older the 

participants are, the more closed they will be on 

social media. Other results show that the 

convenience of maintaining relationships, online 

self-presentation, and extraversion personality is 

positively correlated with online self-disclosure.  

Table 2 shows all the correlation results. 

 

The regression analysis results show that the 

effect of all variables, such as the perception of 

privacy risk, the convenience of having online 

relationships, online self-presentation, and 

extraversion personality, influence online self-

disclosure by R2 = .422 with F(4, 614) = 111.944  

(p < .01). An outstanding result is the effect of 

each variable on online self-disclosure. All 

independent variables influence online self-

disclosure, except online self-presentation. For a 

more precise result, Table 3. represents the result. 

 

The comparative test results as an additional 

analysis show several significant differences in 

all the variables, including the number of social 

media owned by the participant based on gender 

differentiation. However, no significant 

differences are found in online self-disclosure 

and the convenience of maintaining relationships 

based on gender. Table 4 shows the comparative 

test results. 
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Table 2. 

Correlation Between Variables 

 OSD PPR CMR OSP EP Age NoSO 

OSD        

PPR -.464**       

CMR .580** -.346**      

OSP .303** -.262** .384**     

EP .201** -.090* .217** .385**    

Age -.177** -.211** -.139** -.029 .063   

NoSO -.047 .024 -.054 .132** .135** .057  

M 14.57 13.31 15.84 15.09 23.79 19.39 4.58 

SD 5.28 3.73 3.32 3.04 4.96 1.83 1.65 

Note. OSD = online self-disclosure, PPR = perception of privacy risk, CMR = convenience of 

maintaining relationship, OSP = online self-presentation, EP = extraversion personality, 

NoSO = the number of social media owned by participants.  *p < .05. **p < .01. 

 

Table 3. 

Regression Analysis of The Variables 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t p 

b SE b* 

1 (Constant) 6.193 1.449  4.275 .000 

Perception of Privacy Risk -.417 .047 -.294 -8.895 .000 

Convenience of Maintaining 

Relationship 
.718 .055 .452 13.032 .000 

Online Self-presentation .041 .062 .023 .658 .511 

Extraversion Personality .081 .036 .076 2.285 .023 

a. Dependent Variable: Online Self-

disclosure 

    

 

Table 4. 

Comparison Between Variables Based on Gender 

 Male Female t 

Online self-disclosure 15.15 (4.81) 14.32 (5.46) 1.804† 

Perception of privacy risk 13.82 (3.24) 13.09 (3.90) 2.232* 

The convenience of maintaining a 

relationship 

16.05 (3.00) 15.75 (3.45) 1.010† 

Online self-representation 14.15 (3.06) 15.49 (2.95) -5.088** 

Extraversion personality 23.18 (4.84) 24.06 (4.99) -2.019* 

Number of social media 3.82 (1.36) 4.90 (1.66) -7.759** 

Note. *p < .05. **p < .01. †p = non-significant. 

 

The results of this study indicate the effect of 

extraversion personality on online self-

disclosure. The study of Hollenbaugh and 

Ferris (2014) found that extraversion 

personality encourages individuals to uncover 

themselves more deeply and intensely through 

social media. Another finding by Pentina and 

Zhang (2016) explains that extraversion 

personality makes individuals comfortable to 

share many positive things about themselves 

on social media. 

 

According to Chen, Widjaja, and Yen (2015), 

personality and need of affiliation collaborate 

in encouraging individuals to be more disclose 

on social media. The extraversion personality 
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leads to sharing many positive things. If 

popularity, having many friends, and getting 

more intimate online relationships to become 

the individuals' purpose, they will quickly 

identify it more comfortable to open 

themselves on social media (Amichai-

Hamburger & Vinitzky, 2010; Chen, Widjaja, 

& Yen, 2015). Furthermore, Amichai-

Hamburger and Vinitzky (2010) state that 

personal pieces of information commonly 

shared by individuals with prominent 

extraversion personalities is information 

about current activities, interests, hobbies, 

quotes, or favorite words describing their 

concern. 

 

Perceptions of privacy risk also play an 

essential role in influencing an individual's 

online self-disclosure behavior. The negative 

correlation between the perceived privacy risk 

and self-disclosure behavior in this study 

supports the study by Krasnova et al. (2010). 

The high level of perceived privacy risk 

occurs when individuals have a strong 

awareness of the importance of maintaining 

privacy on social media. The awareness will 

develop a sense of trust whether an individual 

shares personal and open information on 

social media or not (Taddei & Contena, 2013; 

Zlatolas, Welzer, Hericko, & Holbl, 2015). 

The lesser the individual perceives the high 

privacy leak, the more disclose he will be on 

social media. If individuals perceive low 

privacy leakage risk, they voluntarily provide 

such personal information in cyberspace 

(Myerscough, Lowe, & Alpert, 2006). The 

perception of privacy risk is essential, and 

today's social media provides multiple 

security features and guarantees privacy 

security. The more secure the features on the 

internet are visually proven and perceived by 

individuals, the less the individuals care about 

privacy risks because of safety feeling (Kim, 

Park, Park, & Ahn, 2019; Sheng, Felix, 

Saravade, Siguaw, Ketron, Krejitz, & 

Duchowski, 2020), mostly they will online 

disclose themselves. 

 

A very diverse friend on social media could 

negatively influence the perceived risk of 

privacy on online self-disclosure. In this 

context, divers mean that the friend list on 

social media on the friendship list consists of 

close friends, acquaintances, or maybe even 

unfamiliar ones. Individuals do not consider 

privacy an important issue because they take 

the risk to accept friendship from many people 

they do not know. Another issue is that most 

participants in this study did not apply strict 

privacy settings in accepting online 

friendships. Personal self-disclosure with less 

intimate friendship privacy settings tend not to 

be high (Utz & Kramer, 2009). However, this 

phenomenon is reasonable in cyberspace 

relations because the 'friend' category can also 

be a stranger for the social media owner. The 

owner does not recognize well their follower 

(Utz, 2015). 

 

The participants' empirical mean of privacy is 

still in the moderate category (ME = 13.31). 

However, the hypothetical mean (MH) is = 

12. The result means that even though the 

participants aware of privacy risk, private 

information is still online disclosed. Hallam 

and Zanella (2017) define this as a privacy 

paradox. The privacy paradox is the gap 

between the existence of significant privacy 

issues on social media and the intensity of 

self-disclosure behavior. The paradox exists 

when the individuals do not consider the 

negative consequences of privacy sharing on 

social media because the negative 

consequences are not yet clear.  Conflict is a 

situation in which bad behavior should be 

rewarded immediately, while the adverse 

effects of reward will be considered later. 

 

The convenience of maintaining relationships 

is also a reason for online self-disclosure. The 

study of Krasnova et al. (2010) found that the 

comfort of maintaining relationships on social 

media is an influential factor for online 

privacy disclose. A comfortable feeling of 

establishing social contacts on the internet 

encourages individuals to maintain their 

online social relationships (Pang, 2018). 

Moreover, when the extraversion personality 

is involved in understanding the relationship 

between the convenience of maintaining 
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relationships, the correlations among 

variables become obvious.  Individuals with 

extraversion personalities usually like to make 

friends in real life, use the internet to remain 

in contact, and maintain relationships online 

(Ross et al., 2009). Online socialization is 

typical behavior for individuals to maintain 

communication and relationships with other 

people on their social media friendship list 

(Hughes, Rowe, Batey, & Lee, 2012). 

 

 

The absence of a significant effect of online 

self-presentation on online self-disclosure is 

essential to discuss. This result means that 

online self-disclosure is not necessarily 

accompanied by adequate and proper self-

representation. Several individuals prefer to 

present their real selves rather than their ideal 

self on online social media representation 

(Michikyan, Dennis, & Subrahmanyam, 

2014). Most individuals whose social media 

members are only close friends and family; 

good self-presentation is not necessarily 

needed because individuals can appear 

honestly (Utz & Kramer, 2009). 

 

 

Personal and social issues uploaded on social 

media status are also another topic for concern 

(Attrill & Jalil, 2011). Control on sharing 

personal information on online media impacts 

online self-presentation and self-disclosure. 

When social media contains close and 

personally familiar people, the control of 

sharing personal information behavior is no 

longer necessary to consider (Contena, 

Loscalzo, & Taddei, 2015). Bevan-Dye and 

Akpojivi (2015) found that trust in familiar 

figures plays a critical role in self-disclosure 

behavior. Consequently, with familiar 

members on social media, the always proper 

self-representation is not frequently 

considered. 

 

 

The value of online self-presentation in this 

study is positive, and it means that individuals 

are trying to present themselves positively and 

adequately on the internet. Liu and Brown's 

(2014) confirm that online self-disclosure 

allows users to get positive feedback from 

others. On the other hand, there is a possibility 

that the participants have negative online self-

presentation values so that they will display 

negative posts such as complaining and 

grumbling.  A study by Rains and Brunner 

(2015) found that when individuals open 

themselves up through negative posts, they 

will get more likes and social support from 

others than posting neutral or even positive 

statuses on their social media. 

 

 

This study's findings illustrate that 

extraversion personality functions the same as 

narcissism in encouraging individuals to 

perceive online self-disclosure as less risky 

and essential because it is useful for 

maintaining social relationships. Self-

disclosure and privacy have the same 

antecedents, namely, failure to self-regulate 

(Reed, Spiro, & Butts, 2016). The drive for 

personality factors and the great need to 

maintain social relations is also related to 

individuals' ability to control their behavior. 

Extraversion encourages individuals to get 

satisfaction without frequently considering 

risk (Lun & Yeung, 2019). 

 

 

The results of additional analysis through 

comparative studies also reveal some 

interesting findings. Although it differs 

insignificantly, it appears that males' online 

self-disclosure is higher than females' This 

finding disproves several previous findings 

which state that females are more open on 

social media than males (Kisilevich, Ang, & 

Last, 2012; Special & Li-Barber, 2012; 

Suyadi, 2017). However, some studies found 

no differences in online self-disclosure on 

social media between males and females 

(Buntaran & Helmi, 2015; Sheldon, 2013). 

Some studies have found that mals disclose 

personal information more widely on the 

internet than females (Ahmed, 2015). The 

value of popularity may influence the higher 

scores of online disclosure on males than 

females. The need for popularity influences 
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online self-disclosure among social media 

users (Chen, Widjaja, & Yen, 2015). 

 

This study found that the perception of 

privacy risk in males was higher than that of 

females. This difference is significant. This 

finding supports the previous findings by van 

der Schyff, Flowerday, and Furnell (2020). 

Gender is included in the cultural 

differentiation issue that affects the perceived 

risk of privacy, so it is very plausible that 

research findings vary (Reed, Spiro, & Butts,  

2016). Reed, Spiro, and Butts (2016) also 

found that females tend to more easily change 

their social media privacy settings to be more 

closed than men. Cultural differences are the 

reason for variation research findings 

regarding the relationship between gender and 

perceived privacy risks. 

 

This study found that the perception of 

privacy risk in males was higher than females. 

This difference is significant. This finding 

supports the previous findings by van der 

Schyff, Flowerday, and Furnell (2020). 

Gender is included in the cultural 

differentiation issue that affects the perceived 

risk of privacy, so it is very plausible that 

research findings vary (Reed, Spiro, & Butts, 

2016). Reed, Spiro, and Butts (2016) also 

found that females tend to more easily change 

their social media privacy settings to be more 

closed than males. Cultural differences impact 

the variation of research finding on the 

relationship between gender and perceived 

privacy risk. 

 

In this study, no significant difference was 

found in the convenience of maintaining a 

relationship based on gender. However, it 

appears that the score of maintaining 

relationships on males is higher than females.  

This finding contrasts with the theory stating 

that females prefer to express their 

communication more clearly when 

establishing relationships and struggle to 

maintain social relationships than males 

(Merchant, 2012). Maintaining relationships 

is higher on males than females because the 

built relationships lead to friendship and 

discussion. In this case, men will show more 

effort than women (Sheldon, 2013). 

 

There is no significant difference between 

males and females online self-presentation.  

However, it appears that females tend to be 

more intense in online self-disclosure than 

males. This intensity can occur because there 

is a tendency for women to be more hesitant 

about receiving negative responses from 

others if they do not present a more 

passionate, friendly, and appropriate. As a 

result, self-presentation emphasizes the 

persona more to get a fair assessment (Sutton, 

Robinson, & Farral, 2011). 

 

Females have more social media than males. 

This finding is in line with the research of 

Buntaran and Helmi (2015). The difference in 

the number of social media based on gender 

differences is also related to the online self-

presentation. Females very concern about 

self-positive images and tend to display on 

social media. Women tend to show 

themselves as attractive, friendly, and an 

appropriate presentation must be done to 

present an excellent online self-presentation 

(Lyu, 2016). The possibility of having a large 

number of social media is also part of the 

effort to present an appropriate self-

presentation to friends in cyberspace. 

 

This study has several limitations. First, this 

study did not ask about the participants' 

privacy settings. Glasshouse setting are 

essential actions affecting the communication 

method in social media, the individuals' online 

openness (Contena, Loscalzo, & Taddei, 

2015; Green, Wilhelmsen, Wilmots, Dudd, & 

Quinn, 2016; Masur & Scharkow. , 2016), 

perception of privacy risk, and online self-

presentation. Second, this study did not 

consider social media's dual role, such as 

private or store accounts. If the individuals are 

selling a product, personal information 

exposure to the consumers is essential in 

gaining consumers' trust (Latiff & Safiee, 

2015; Stern & Salb, 2015). Therefore, social 

media owners' openness is a basis for 

consumers to buy products and not establish 
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friendship social relations. Third, the 

management of self-disclosure has not been 

considered. Masur and Scharkow's (2016) 

found that individuals aware that they can 

manage personal things uploaded. The more 

personal information must be shared, the less 

frequent it will be shared. On the other hand, 

general information is shared more often than 

personal information. 

 

CONCLUSION 

 

Internal factors such as extraversion 

personality do not always significantly 

influence specific behaviors like online 

disclosure. Online self-disclosure is a 

complex variable because it provides multiple 

meanings to individuals. Even though it is 

open to build friendships and make friends, 

privacy must be considered before individuals 

disclose themselves online. On the other hand, 

online self-disclosure is intensely carried out 

by adolescents to maintain friendship and 

social relationships on their social media. The 

absence of online self-presentation effects on 

online self-disclosure requires a more in-

depth study. However, adolescents' self-

disclosure is essential to maintain social 

relations with fellow virtual world community 

members. Self-control, such as efforts to limit 

the duration of social media use, friendship 

selection, and private conversation, is crucial. 

With self-control adolescents can classify the 

private, not to be shared information and the 

general information they can share. Self-

control is significant to prevent adverse 

consequences, such as misuse of personal 

information and data, mostly illegal cyber 

activities, do not occur. 
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