                                         Highlights

· Romantic loneliness can serve as a creative fuel for Generation Z personal branding.

· Novel theory-based indicators and variables were developed specifically for this study.

· The reframing mechanism mediates the effect of romantic loneliness on self-development.

· A mixed-methods model (PLS-SEM and qualitative analysis) reveals unique adaptive mechanisms.

· This study bridges a research gap focused mainly on the negative impacts of romantic relationships.
