Research Instrument Codebook
· Instrument Name: Romantic Loneliness, Reframing Mechanism, Personal Branding. 
· Purpose: To measure aspects of romantic loneliness, the use of reframing as a coping mechanism, and personal branding among Indonesian Generation Z.
· Scale Format: 5-point Likert scale (1 = Strongly Disagree/Never; 5 = Strongly Agree/Very Often; 1 = Not at all Motivating, 5 = Very Motivating).
· Development Basis:
· Alter, A. L., Aronson, J., Darley, J. M., Rodriguez, C., & Ruble, D. N. (2010). Rising to the threat: Reducing stereotype threat by reframing threat as a challenge. Journal of Experimental Social Psychology, 46(2), 166–171. https://doi.org/10.1016/j.jesp.2009.09.014
· Nowland, R., Talbot, R., & Qualter, P. (2018). Influence of loneliness and rejection sensitivity on threat sensitivity in romantic relationships in young and middle-aged adults. Personality and Individual Differences, 131, 185–190. https://doi.org/10.1016/j.paid.2018.04.047
· Putra, Y. S., Utomo, H., & Purwanti, E. (2024). Developing Gen Z's psychological resilience: The role of psychological capital, job demand, and perceived organizational support. Sriwijaya International Journal of Dynamic Economics and Business, 8(4), 359–382. https://doi.org/10.29259/sijdeb.v8i4.359-382

· Theoretical Sources:
1. Perlman & Peplau (1981) – Theory of Romantic Loneliness Perlman, D., & Peplau, L. A. (1981). Toward a social psychology of loneliness. In R. Gilmour & S. Duck (Eds.), Personal relationships in disorder (pp. 31–56). London: Academic Press.https://peplau.psych.ucla.edu/wpcontent/uploads/sites/141/2017/07/Perlman-Peplau-81.pdf 
2. Hyper Connectivity Paradox Sustainability Directory. (n.d.). Hyper-Connectivity Paradox. Pollution & Sustainability Directory. https://pollution.sustainability-directory.com/term/hyper-connectivity-paradox/ 
3. Khoirunisa, Maemonah, & Novela (2022) – Relevance of Freud’s Psychoanalysis Theory Khoirunisa, K., Maemonah, M., & Novela, A. (2022). Analysis of psychoanalysis theory in elementary age children. Jurnal Pendidikan Dasar Nusantara, 8(1), 46–57. https://doi.org/10.29407/jpdn.v8i1.17046 
4. Simply Psychology — Psychoanalysis: Freud’s Approach McLeod, S. (2023). Psychoanalysis: Freud’s psychoanalytic approach to therapy. Simply Psychology. https://www.simplypsychology.org/psychoanalysis.html
5. Slideshare — Classical Conditioning Theory Slideshare. (n.d.). Classical Conditioning Theory. https://www.slideshare.net/slideshow/classical-conditioning-theory-239410988/239410988 
6. Simply Psychology – Operant Conditioning 
McLeod, S. (2018). Operant conditioning (B.F. Skinner). Simply Psychology. https://www.simplypsychology.org/operant-conditioning.html 
7. Ruggeri et al. (2019) – Reframing in Psychology Ruggeri, K., Tarvainen, M., & Grigoriadis, S. (2019). The reframing of health policies: Changing narratives can change the future. Frontiers in Psychology, 10, 694. https://doi.org/10.3389/fpsyg.2019.00694 
8. Gupta & Rathi (2019) – Maslow and Self-actualization 
Gupta, M., & Rathi, P. (2019). Self-actualization: A study of Maslow’s need hierarchy theory. International Journal of Research in Social Sciences & Management, 7(6), 71–77. https://www.raijmr.com/ijrsml/wp-content/uploads/2020/01/IJRSML_2019_vol07_issue_06_Eng_09.pdf
9. Simply Psychology — Carl Rogers McLeod, S. (2024). Carl Rogers. Simply Psychology. https://www.simplypsychology.org/carl-rogers.html 
10. Gordon Allport Trait Theory — Scribd Scribd. (n.d.). Gordon Allport Trait Theory. https://id.scribd.com/document/451392575/Gordon-Allport-Trait-Theory 
11. Cattell & Mead – The Sixteen Personality Factor Questionnaire Cattell, R. B., & Mead, A. D. (n.d.). The sixteen personality factor questionnaire (16PF). https://people.wku.edu/richard.miller/520%2016PF%20Cattell%20and%20Mead.pdf 
12. Gupta, R. (2019) – Self-branding in College Students Gupta, R. (2019). Self-branding among college students: An exploratory study. Education: Indian Journal, 148(6), 25–29. https://eric.ed.gov/?id=EJ1224422 
13. Perlman & Peplau (1982) – Classic Book on Loneliness Perlman, D., & Peplau, L. A. (Eds.). (1982). Loneliness: A sourcebook of current theory, research, and therapy. New York: Wiley. https://dokumen.pub/loneliness-a-sourcebook-of-current-theory-research-and-therapy-9780471080282-0471080284.html
Variabel dan Indikator
1. Variable: Romantic Loneliness
1.1 Indicator: Need for Intimacy
· “How often do you feel that your relationship with your boyfriend/girlfriend/someone special (other than family) does not make you feel emotionally close?” (1 = Never, 5 = Very Often)

· “I feel there is an emotional distance between me and my partner/someone special (other than family).” (1 = Strongly Disagree, 5 = Strongly Agree)

· “My partner/someone special (other than family) and I rarely discuss our deepest feelings.” (1 = Strongly Disagree, 5 = Strongly Agree) 
 
1.2 Indicator: Cognitive and Emotional Processes
· “How often do you feel your romantic relationship with your boyfriend/girlfriend/someone special (other than family) does not meet your expectations?” (1 = Never, 5 = Very Often)

· “How intensely do you compare your relationship with your partner to others you see on social media?” (1 = Never, 5 = Very Often)

· “I often hide my true feelings from my partner/someone special (other than family).” (1 = Never, 5 = Very Often)
 
2. Variable: Reframing Mechanism
2.1 Indicator: Cognitive Reappraisal
· “I deliberately reinterpret loneliness as a creative fuel.” (1 = Never, 5 = Very Often)

· “I change my negative perceptions about loneliness into a personal challenge for growth.” (1 = Never, 5 = Very Often) 

2.2 Indicator: Ego Defense
· “My creative/productive activities help reduce inner conflict about my romantic relationship.” (1 = Strongly Disagree, 5 = Strongly Agree)

· “How often do you use new skills/activities outside your comfort zone to cope with loneliness?” (1 = Never, 5 = Very Often)
 
2.3 Indicator: Social Support
· “I receive emotional support from my community when experiencing romantic loneliness.” (1 = Never, 5 = Very Often)

· “My friend groups/organizations provide constructive feedback for my skill development.” (1 = Never, 5 = Very Often)
 
3. Variable: Personal Branding
3.1 Indicator: Self-actualization
· “I feel that I grow through creative activities or by joining organizations.” (1 = Strongly Disagree, 5 = Strongly Agree)

· “I feel free to express my uniqueness in creative or social activities.” (1 = Strongly Disagree, 5 = Strongly Agree)
 
3.2 Indicator: Openness to Experience 
· “I deliberately try new roles in organizations or learn new skills to better understand myself.” (1 = Strongly Disagree, 5 = Strongly Agree)

· “How much does romantic loneliness with your boyfriend/girlfriend/someone special (other than family) motivate you to try new things?” (1 = Not at all Motivating, 5 = Very Motivating)

4. Open Qualitative Question:
Descriptive responses/stories about the process of transformation, coping, and self-development.

“Describe how you transform feelings of loneliness into opportunities for growth and what challenges you encountered during the process.”

· Notes on Development & Validation:
· Items were developed by adapting global theories and contextualizing them for Indonesian Generation Z.
· Validity and reliability of the instruments were tested during the pilot phase; Cronbach’s alpha and corrected item-total correlations reported separately.
· Scoring guidelines and interpretations are provided in a separate file if needed.
